
What this research is about 

The rate of problem gambling in Sweden is around 
2%, with 0.4% of people meeting the criteria for a 
gambling disorder. Among callers to a gambling 
helpline in Sweden, 66% of individuals reported 
problems with internet gambling. Many factors can 
make gambling on the internet particularly risky. For 
example, gambling on the internet is available 24/7. 

In the past 10 years, gambling operators have used 
more responsible gambling (RG) tools to help people 
gamble responsibly. Studies on the helpfulness of RG 
tools are mixed. Most studies on RG have been done 
in laboratories with small sample sizes. Some studies 
found that RG tools can reduce faulty beliefs about 
gambling, and reduce the time and money spent on 
gambling. Other studies found that RG tools do not 
help people stick to their limits. 

Several real-world studies have been done with RG 
tools. These studies found that pop-up messages 
during slot machine games help a small number of 
people to reduce or stop their gambling. Only two 
studies had looked at the impact of providing 
personalized messages on gambling. Personalized 
messages provide individuals with information about 
their own gambling behaviour. These studies found 
that personalized messages could help reduce 
gambling. In the current study, the researchers 
examined if personalized messages about past 
gambling behaviour could help online gamblers 
reduce future gambling.  

What the researchers did 

The researchers were given access to an anonymized, 
secondary dataset by a gambling company. The data 

contained information about the gambling behaviours 
of 7134 people in Sweden who gambled online.  

The gambling company provides feedback based on 
an individual's gambling behaviour up to the past six 
months. Eleven different types of messages are sent 
based on different risky gambling behaviours. Risky 
gambling behaviours could be high losses, high 
deposit amount, or an increase in time spent 
gambling. The messages also recommend actions that 
players can take to gamble responsibly. The messages 
are sent via a pop-up window when players log in to 
their accounts. Players are sent a maximum of one 
message per week. 

All 7134 players had received at least one message 
between July 14, 2019, and January 8, 2020. Players 
also had to have gambled in the one week before, on 

What you need to know 

Responsible gambling (RG) tools have been 
developed to help people gamble safely. One RG 
tool provides players with personalized feedback 
about their gambling behaviour. The researchers 
examined if providing personalized feedback 
reduced money spent gambling in a real-world 
setting. The researchers were given access to data 
involving 7134 people who gambled online in 
Sweden. All 7134 players had received at least one 
personalized message about their risky gambling 
behaviour. The messages helped reduce the 
amount of money gambled on the day players 
read the message. The messages also reduced 
money spent gambling during the seven days after 
the message was read. The messages were least 
effective for players with high-risk.  

Personalized messages about gambling 
can reduce problem gambling behaviours 
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the day of, and in the one week after receiving the 
message. To test if the messages would help reduce 
gambling, the researchers calculated players' average 
daily amount of money gambled in the past seven 
days before receiving the message. They then 
compared this amount to the amount players bet on 
the day they received the message and in the seven 
days after receiving the message.  

What the researchers found 

Of the total players, 50% received one message, 21% 
received two messages, and 11% received 10 or more 
messages. The most frequent messages sent were 
about playing too much in a day (duration of 4+ 
hours) or over a week (frequency of 5+ days). Most 
players (67%) were classified as showing no risk for 
problem gambling by mentor, the gambling 
company’s behavioural tracking system. A further 20% 
were categorized as low risk, 8% as medium risk, and 
5% as high risk. These risk categories were calculated 
using many gambling behavioural indices, such as 
money and time spent, failed deposit attempts, etc.  

All 11 types of messages shown were helpful in 
reducing gambling. 65% of players reduced the 
amount of money they gambled on the day they read 
the message. The message telling players that they 
had lost more money than usual was the most 
effective. A total of 71% of players who received this 
message gambled less money on the day they read 
the message, compared to the average amount spent 
in the previous week.  

A total of 60% of people also reduced the total 
amount they gambled seven days after reading the 
message, as compared to seven days before. The 
message telling people that they lost more money 
than usual led to the biggest reduction. However, the 
two messages telling players about an increase in 
their duration or frequency of time spent gambling 
did not reduce the money spent gambling. Players 
reduced the amount of money spent gambling more 
on the day the message was read than during the 
week after. 

Players in all risk categories reduced the amount they 
gambled on the day they read the message and during 

the one week after. The messages were least effective 
for people in the high-risk category. The personalized 
messages also helped reduce the amount spent 
gambling for people who lost or won large amounts of 
money before they received a message (+/- €10,000).  

How you can use this research 

Gambling operators could use this research to apply 
RG tools with personalized feedback. Future research 
could look at the effects of RG tools on problem 
gambling symptoms.  
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca.  
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